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Corporate Practices in CSR And Sustainability
Company Description 
Google Company is an American search engine corporation. The company was founded in 1998 by Sergey Brin and Larry Page. Nearly 80% of worldwide online search requests are handled by Google Inc. as such, it is at the heart of the majority of internet users' experience. The company is headquartered in Mountain View, California. The company started as an online search company. However, it currently offers more than 60 internet services and products from e-mail and online document software creation to cell phones as well as tablet computers. Again, its 2012 acquisition of Motorola Mobility placed it in the position to trade hardware in the form of cell phones (Sadowski et al., 2018). As a result of its wide product portfolio, Google Inc. is among the top three influential corporations in the high-tech industry. The mission statement of this company is to organize the world's data and make it comprehensively accessible and helpful. The company's history started in 1995 when the two founders met while undergoing their studies at Standford University. The search engine operated on the university's servers for close to two years which in the long run clogged up with the bandwidth. On the 15th day of September 1997, Google.com was registered. The name Google is a pun of ‘googol'-a mathematical phrase for the number 1 followed by one hundred zeros. Rumors suggest that this reflects the mission the company's founders had, to organize the infinite amount of data on the internet.  Generally, Google LLC  is an American international technology firm that specializes in Internet-related services and goods, which include online promotion technologies, search engine, cloud computing, software, and hardware.

Domains and description of the CSR and sustainable practices reporting made by Google 

Recently, there are several movements intended to inspire firms to be more responsive to the effect of their business on the rest of humanity, including their own shareholders and the surroundings. Corporate social responsibility (CSR) is a business method that contributes to sustainable development by delivering economic, social and environmental benefits for all stakeholders. CSR is a theory with a lot of explanations and practices. The way it is presumed and implemented varies significantly for every business and nation (Moir, 2011). Furthermore, CSR is a very comprehensive model that addresses several and a number of subjects such as human rights, company governance, health and safety, ecological effects, working settings and contribution to financial growth. Whatever the definition is, the purpose of CSR is to drive change en route for sustainability. Even though a number of companies might attain amazing efforts with exceptional CSR initiatives, it is tough to be at the forefront of all features of CSR. CSR purposes to make sure that corporations do their business in an ethical way. This means taking account of their public, financial and environmental effect, and respect for human rights. It can include a range of activities such as: Working in partnership with local people.

As stated earlier, Google's shareholders are diverse resulting from the company's wide collection of products. Google's diversification includes its unique products like Google Search, as well as latest products such as Google Glass and Google Fiber Internet and cable television service. The organization's investors come from various groups impacted through these diverse trades. To preserve its control as an inventive technology firm, Google addresses its stakeholders through appropriate corporate social responsibility (CSR) strategies. The company's existing CSR efforts are inclusive and reasonable, based on global principles and anticipations. Still, there is room to advance these CSR efforts to make Google a tougher contender in the worldwide arena. Google's numerous stakeholders are grouped based on shared interests. Several of the company's CSR agendas are directed toward these stakeholder groups. Google considers the following as the most significant stakeholders:

· Users

· Employees

· Advertisers and other customers

· Investors

· Governments

· Communities

This list is prepared to show the importance of the shareholders based on Google's CSR determinations. The stakeholders affect the firm by pushing for the contentment of their welfares. The company considers users as the most important in terms of their influence on the organization. In its business viewpoint, Google users are the top significance in its CSR efforts. Google's philosophy states: Concentrate on the user and all else will follow. As a result, users are the core investors in Google's business. Every invention is developed with the users' desires in mind. In this way, the corporation's CSR efforts efficiently address the stakeholder group of users. Personnel is the second importance among Google's shareholders. Workers are interested in appropriate payment and satisfying experience in working for the firm. For instance, various employees want to work for Google since the company is perceived as among the best firms to work for. Google values this group since it describes the company's abilities like the skill to invent fast (Hult, 2011). Google's CSR efforts address the welfares of its workers as a key stakeholder group through reasonable payment and an amusing workplace plan. The business's payment policy includes high wages and several incentives and benefits like free meals and elastic workflows. The company's facilities are similarly fun workplaces where employees can work out, play games and enjoy sharing thoughts amongst themselves. As well, the corporation indirectly addresses the working settings of suppliers' workers through the Google Supplier Code of Conduct, which covers anxieties on service practices and work-related health and safety. Therefore, Google's CSR efforts efficiently fulfill the welfares of workers as investors in the business.

Google's victory is based on its CSR efforts to please the desires of promoters and other clients as a stakeholder group. The co0mpany mainly gets its revenue from promoters. These participants are interested in getting effective services like effective online promotion campaigns. Promoters and other clients are a key stakeholder group since they directly regulate Google's economic performance. Google's CSR efforts address the interests of promoters and clients based on the business's reputation. As noted, the prioritizing of the shareholder group of users makes the company prevalent. In turn, this status increases the company's market reach and efficiency. Consequently, promoters and other clienteles gain more from the corporation's services. Google's all-inclusive CSR efforts fulfill the interests of the stakeholder group of promoters and other clienteles.

After going public in 2004, Google currently considers financiers as the main stakeholder group influencing CSR activities. This group is interested in certifying that Google produces its profits. Investors are significant investors since they determine the availability of money that the business uses in its trade. Google's CSR efforts mostly center on offering valuable products. Whereas these efforts fulfill investors like consumers and promoters or clients, they also fulfill Google's stakeholders (Porter & Miles, 2013). The effectiveness of these products makes them prevalent, extensively used, and cost-effective. In addition, Google's study and growth policies can be taken as part of the company's universal approach to its corporate social responsibilities. These R&D policies aim to deliver valuable products that are moneymaking. Again, Google's all-inclusive CSR tactic encompasses stress on following the law. The corporation's occupational viewpoint states: money can be made without doing evil. To follow this thinking, the firm makes sure that all of its occupational activities fulfill the regulatory necessities. Therefore, Google's CSR strategies fulfill the interests of governments as shareholders. 

Google also takes communities as stakeholders in its business. Communities' interest is direct or indirect profits that they acquire from the business. Ideally, companies can benefit societies through aid programs, generosity, and related actions. Societies are significant investors since they can affect customers' opinion and reaction to Google's products. Google's CSR efforts comprise of aid programs through Google.org, which has now provided close to $150 million in donations and investments. Google.org purposes to address climate change, international community health, and international poverty. Again, to address the shareholder group of societies, Google likewise includes global environmental values and morals in its Supplier Code of Conduct. This hard work also relates to the company's idea: money can be made without doing evil. Consequently, the enterprise's CSR efforts have substantial efficiency in sustaining the interests of the shareholder group of societies. In general, Google's general CSR performance is pleasing. The firm has agendas and strategies that address the interests of all shareholder groups (Bauer, 2014). The enterprise's attitude, concentrate on the consumer and all else will follow, has brought about valuable and standard products that make the trade profitable and helpful to users, clients and stakeholders. In addition, the company's idea, money can be made without doing evil, drives Google to participate in CSR actions that benefit the shareholder groups of personnel and societies and fulfill regulatory requirements.

For many people, Google is basically the gateway to a massive collection of truths and memories. For those who pay closer responsiveness to its occupational businesses, the business also capitalizes on billions to discover new methods to apply computers power: It is developing machines, simulated authenticity gear, and self-driving cars. The company has been applying the same tactic in sustainability – dispersing its capital in several projects to cut its surplus and carbon print, initiatives which might one day make profits. Some of the major environmental initiatives that the company has undertaken over the past few years– at least those that have been broadcasted. Some of the ventures include amassing and examining information that empowers Google and other industries to use more ecological materials, decrease their ecological effect and cut discharges.

Thinking about the Third Industrial Revolution and the role Google played in it, it is also vital to think about the Fourth Industrial Revolution where this digital pillar might change our connection to the physical world. I believe we would like to be a player. The Fourth Industrial Revolution is the buzz term for defining the expanding role that technology plays in people's lives. Reasonably, Google is big on decreasing energy use at its information centers. Another often-cited strength: the business is big wind and solar energy financier, having signed nearly 3 gigawatts worth of deals around the world and, furthermore, dedicated to spending nearly $ 3bn in renewable energy, including holding risks in power plants. That makes the firm the biggest commercial renewable energy consumer if we do not count utilities. It is not clear whether the enterprise plans to put money into energy storage, which appears as a complementary, if not must-have, expertise on renewable energy in outdoing fossil energies. Energy storage such as accumulators (batteries), makes it possible to use renewable energy in times when solar or wind farms are not able to produce electricity. The energy storage market is equally new, with lots of experimentations with a range of skills and methods to decrease expenses.

Lessons learned 

One of the surprising things I have learned about Google is the corporation's plan to create a databank of the structure and ecological effect of construction materials, something I did not know about before. The firm has been using the catalog, known as Portico, for its own building projects, but then again released a web app recently to make the information more publicly presented. The tech giant has a reorganized method: there have been groups embedded in various corporate units that look at means to decrease energy use, discharges and waste and to increase productivity and profits. For example, there is a team known as Geo for Good that explores the use of maps, information, and instrument knowledge to resolve ecological harms like making databases and software to observe the condition of tropical forestry around the world or track prohibited fishing. There is also a group that works on serving sustainably grown food within the corporation. What Google does within is interesting. At a sustainability conference held recently, some Google personnel narrated their efforts to endorse ecological menstrual cups, which aid to decrease the number of pads and tampons that end up in landfills. The conversation gave a remarkable look into the doubt and tussle the employees faced in urging their fellow Googlers to try something innovative. And, of course, information played a big part: statistics to demonstrate the rising public interest in menstrual cups and the large costs that Google uses on pads and tampons. I also learned that decreasing meat eating is a sensitive theme at Google, where engineers are spoilt and secluded to make the most of their productivity. 

Suggestion and recommendation

Google holds more broad data on Android consumers than several ever understand. That information can be used by the corporation to sell targeted promotion. It can similarly be used to track into stocks those clients who see ads on their phone or computer advising them to visit. This similarly means governments and courts can demand comprehensive information on a person's location. Currently, Location History is used to power structures like traffic likelihoods and restaurant approvals. While it is not permitted on an Android phone by default—or even recommended to be turned on when setting up a new phone—initiating Location History is negligibly baked into the setup for apps like Google Maps, Photos, the Google Assistant, and the main Google app (Smith& Sharicz 2011). Google, precisely, describes Location History as totally opt-in. With users consent, Google uses its Location History to provide better results and references on Google products. For example, users can get traffic forecasts for their everyday travel, view pictures grouped by locations, see commendations based on areas they have visited, and even locate a lost phone. Location History is completely opt-in, and users can constantly manage, remove, or turn it off at any time.
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